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Tobacco, 2003 By Pamela K. Kanagy

Pennsylvania:  Maryland-type 32 and Pennsylvania-type 41 Tobacco By County - Acreage,
Yield, Production and Value, 2003

County Harvested Yield Production Value of
Production 1

Acres Pounds 1,000 Pounds 1,000 Dollars
Lancaster 2,900 2,138 6,200 8,500
Other Counties 800 2,100 1,680 2,272
    Pennsylvania 2 3,700 2,130 7,880 10,772
1 Value of production based on final State marketing year average price.  2 Excludes varieties other than Maryland and Pennsylvania types.

Pennsylvania:  Maryland-type 32, Pennsylvania-type 41 and Other Tobacco1 Acreage,
Yield, Production and Value, 1992-2003

Year and
Type Harvested Yield Production Value of Production 1

Acres Pounds 1,000 Pounds 1,000 Dollars
1992 10,800 1,930 20,840 23,692
1993 9,000 2,029 18,260 19,171
1994 9,000 2,040 18,360 19,764
1995 8,300 2,055 17,057 24,446
1996 8,200 2,051 16,817 27,376
1997 8,100 2,101 17,020 25,360
1998 7,800 2,015 15,720 17,301
1999 6,200 1,802 11,170 11,896
2000 5,100 1,994 10,170 12,933

 20012 6,100 1,891 11,536 17,615
2002 7,900 1,922 15,185 21,956
2003 3,700 2,130 7,880 10,772

2003:
   Pennsylvania-type 41 2,400 2,200 5,280 7,392
   Maryland-type 32 1,300 2,000 2,600 3,380
1 Value of production based on final State marketing year average price.  2 In 2001, Pennsylvania farmers began growing other tobacco in addition to
the Maryland and Pennsylvania types. 

Pennsylvania:  Pennsylvania-type 41 Tobacco Production, Stocks, Supplies,
Disappearance and Prices, 1992-2003

Year
Supply

Average Price
Production Beginning Stocks Total

Supply Total Disappearance

Million Pounds Cents/Lb.
1992 14.0 24.6 38.6 13.1 115.0
1993 12.2 24.5 36.6 13.7 95.0
1994 11.3 24.0 35.3 14.9 100.0
1995 10.3 20.5 30.8 11.8 145.0
1996 10.3 17.9 28.2 15.0 155.0
1997 10.8 13.2 24.0 11.0 160.0
1998 9.5 13.0 22.1 10.7 130.0
1999 5.9 11.4 17.3 7.8 130.0
2000 5.0 9.5 14.6 2.5 -
2001 4.1 12.1 16.2 4.0 165.0
2002 4.4 12.3 16.7 6.0 145.0
2003 5.3 10.7 15.9 - -

Source:  USDA, Agricultural Marketing Service and Economic Research Service.


